




Mike Dupelle

• Northern Ontario Boy

• Not In High School

• Sports Junky (Go Raps & Go Eagles)

• Digital Marketing Whiz Kid































1. Highest Buying Intent
2. Leverage Search Volume
3. Target Right Keywords
4. Best Used With Offers
5. Display Re-marketing



https://ads.google.com/aw/keywordplanner/home?ocid=86716365&__c=9594329411&a
uthuser=0&__u=7759255189

https://ads.google.com/aw/keywordplanner/home?ocid=86716365&__c=9594329411&authuser=0&__u=7759255189








https://youtu.be/-oguBx7O72I?t=1606

https://youtu.be/-oguBx7O72I?t=1606


1. Strength In Targeting
2. Engaging Creative
3. Call To Action
4. Leverage Re-Marketing









1. More Than A Pretty Website
2. On-Page vs Off Page
3. Local SEO Matters
4. Ratings & Reviews





Instead of one-way interruption, Web marketing is 

about delivering useful content at just the right 

moment that a buyer needs it.

David Meerman Scott


